Ophthalmology

Sjosmicom BM)

British Journal of Ophthalmology is an
international journal of ophthalmology. Main
features include articles on clinical and
laboratory sciences, brief up to the minute
reviews, and commentaries

Editors-in-Chief
Harminder S Dua (UK)

Arun D Singh (USA) J Alio (Spaln)
Guidelines for Authors

and Reviewers J Bena (USA)
Full instructions are available C C Chan (USA)
online at http://bjo.bmj.com/ V Costa (Brazil)
ifora. Articles must be P Desai (UK)
submitted electronically J Ehlers (USA)

http://mc.manuscriptcentral.com/bjo
Authors retain copyright but are

required to grant British Journal I Gottlob (UK)
of Ophthalmology an J Guell (Spain)
exclusive licence to publish E Kemp (UK)
http://bjo.bmj.com/ F Larkin (UK)

licence-forms
ISSN: 0007-1161 (print)

Impact factor: 2.725

Section Editors

A Azuara-Blanco (UK)

J-J Gicquel (France)

R Malhotra (UK)

P Mitchell (Australia)
ISSN: 1468-2079 (online) H Mudhar (UK)

P Murray (UK)

K Nischal (USA)

B Patel (USA)

C Pavesio (UK)

V Sangwan (India)

U Schmidt-Erfurth (Austria)
J Schuman (USA)

| Schwab (USA)

J Sears (USA)

S Seregard (Sweden)
S Shah (UK)

P Subramanian (USA)
E Trablousi (USA)

D Wong (Hong Kong)

(s

tay a step ahead with Online First
We publish all our original articles online before they
appear in a print issue. This means that the latest
clinical research papers go straight from acceptance
to your browser, keeping you at the cutting edge of
Clinical Ophthalmology. We update the site weekly so
ensure it's as topical as possible. Find Online First
articles at http://bjo.bmj.com/onlinefirst.dtl

~

Subscription Information

Institutional Rates 2013

British Journal of Ophthalmology is published monthly (subscribers receive all supplements)

Personal Rates 2013

Print
£543; US$1059; €734

Print (includes online access at no additional cost)
£220; US$429; €297

Online

access by the whole institution. Details

(see above right).

index.xhtml

-

Site licences are priced on FTE basis and allow £136; US$266; €184

Personal print or online only and institutional print
subscriptions may be purchased online at http://
bjo.bmj.com/site/help/index.xhtml (payment by
Visa/Mastercard only).

available online at http://bjo.bmj.com/subscribe/
or contact the Subscription Manager in the UK

Residents of some EC countries must pay VAT; for details, call us or visit http://bjo.bmj.com/site/help/

J

Contact Details

Editorial Office

BMJ Publishing Group Ltd,
BMA House,

Tavistock Square,

London WC1TH 9JR, UK

T: +44 (0)20 7383 6331
E: bjo@bmj.com

Permissions
http://group.bmj.com/permissions

Supplement Enquiries
T: +44 (0)20 7383 6795
E: Ifountain@bmj.com

For ALL subscription enquiries
and orders

T: +44 (0)20 7111 1105

E: support@bmj.com

Display Advertising

Sophie Fitzsimmons (Sales Manager)
T. +44 (0)20 7383 6783

E: sfitzsimmons@bmj.com

Display & Online Advertising Sales (USA)
Jim Cunningham

T. +1 201 767 4170

E: jcunningham@cunnasso.com

Online Advertising

Marc Clifford (Sales Manager)

T. +44 (0)20 7383 6161

E: melifford@bmj.com
http://group.bmj.com/advertising

Author Reprints

Reprints Administrator

T: +44 (0)20 7383 6305

E: admin.reprints@bmj.com

Commercial Reprints (except USA &
Canada)

Nadia Gurney-Randall

T: +44 (0)20 3445 5825

M: +44 (0)7886 262344

E: ngurneyrandall@bmj.com

Commercial Reprints (USA & Canada)
Marsha Fogler

T. +1 800 482 1450 (toll free in the USA)
T: +1 856 489 4446 (outside the USA)

E: mfogler@medicalreprints.com




